Color Psychology Project

WDV 151 Introduction to Web Design

Purpose:  To research information on the nature of color and color harmonies, to discuss the psychological implications of color, and to describe and discuss other areas that color affects our lives (Fashion, personal products, automobiles, etc)

Instructions: Using the internet sites provided, complete the questions below.

People have many different responses to color. Different colors may have different meanings in different countries. Read chapter 2 of your book OR use the website http://designfestival.com/the-psychology-of-color/to explore the psychology of color.  You are also welcome to explore other sites on this topic.
1. Colors often carry both positive and negative implications. Complete the chart below.

	Color (and meaning)
	Positive Implication
	Negative Implication

	Red - 
	Love, Power, Passion
	Rage, Danger

	Orange -
	Fall, Happiness, Creativity
	Deceit, Distrust

	Yellow -
	Happiness, Energetic
	Warning, Sickness, Coward

	Green -
	Nature, Saftey, Money
	Novice, Greed

	Blue -
	Tranquility, Purity, Health
	Bad luck, Seriousness

	Violet - 
	Royalty, extravagance
	Feminine


2. What is the purpose of color forecasters? (What do they do and how does the design industry use the information?) We associate warmer colors with Reds and Yellows and cooler colors with Green and Blue. Weather forecasters use these colors when showing maps.
3. Why do color trends change more rapidly for fashion than interior design?  Fashion tends to be leading edge and easier to switch colors. There is also the financial costs associated with changing interior design.
Click the following link, Effects of color on how we think and feel, then find the link to Color and culture matters. Use this site to answer the following questions.

4. Based on the information given, why wouldn’t it be appropriate for a bride in China to wear white? What would her parents do if a bride chose a white wedding gown?
It’s the color of mourning


In which countries is “green” considered sacred? Egyptians and Muslims


What is said about green? It is said that green is the most restful color for the human eye.
5. Click http://www.colormatters.com (Color & the Body). What is mentioned about food and the color blue? It has been known to reduce appetite. This is probably due to the lack of blue foods in nature.
6. Click(Color & Vision).
How many colors can the human eye see? 7,000,000


How does color affect/influence brand identity? People associate colors with different feelings. Colors make the brand more visually appealing and easier to recognize.  Color increases brand recognition by 80%. 


9. Click http://www.colormatters.com/optics.html 
Which color is the most fatiguing color? Bright Yellow
Which color is the most cheerful? Yellow
What happened when the chickens saw red? They ate less, produced more, and fought less
10. Click on http://www.logoorange.com/color/color-codes-chart.php
What are 4 Typical uses of colors in North America in logo design? (information is in the left panel)
Activity (Red, Orange, Yellow); Honesty (White, Blue, Green); Functionality (White, Grey, Black); Ideal (White, Blue, Gold); Cleverness (White, Blue, Silver); Performance (Blue, Gold, Red); Innovation (Violet, Orange, Silver); Objectivity (White, Grey, Blue); Speed (Silver, Red, Yellow).
